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Social Media Best Practice

1. Know Your Audience

First things first - you need to determine who it is you are
trying to reach on social media. Gen Z? Parents? HR
professionals? The more you know about your potential
audience demographics — and your current audience
demographics — the better.

2. Determine Which Platforms to use

i
It's easy to think you need to have a presence on EVERY
social media platform, but that’s not the case. Not all platforms
\/ ~— will be relevant to your audience and social media goals. So
‘ ~ 4 how do you determine what platforms you SHOULD be on? By

researching the demographics of each channel. View the latest
demographics and usage for each platform below:

Facebook
Demographics + Usage

LinkedIn

Demographics + Usage

Youtube
Demographics + Usage

TikTok

Demographics + Usage

¢« 06009

®
©

Instagram
Demographics + Usage

Twitter
Demographics + Usage

Snapshat

Demographics + Usage
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Sample Demographic Cont.
(CareerWise Colorado’s LinkedIn)

Senior IIIIININEGEGEGEEEEEEE» 410 31.3%
Entry I 310 23.66%
Director INNNNENEGEEEEEEED 208 | 15.88%
Manager D 105 | 8.02%
VP D 85 | 6.49%
CXO I 70 | 5.34%
Training I 57 | 4.35%
Owner I 46| 3.51%
Partner B 18| 1.37%
Unpaid B 1]0.08% Followers | % of Followers

Top Locations

Greater Denver Area I 8041 61.57%
Fort Collins, CO Area [ 49 | 3.81%
Greater NYC Area Il 46 | 3.58%
Colorado Springs, CO Area I 35|2.72%
Grand Junction, CO Area I 26 |2.02%
Washington D.C. Metro Area 1 19 | 1.48%
Greater Boston Area I 19| 1.48%
San Francisco Bay Area B 17 | 1.32%
Dallas/Fort Worth Are D 13 1.01%
Indianapolis, IN Area D 13| 1.01% Followers | % of Followers

Top Job Functions

Business Development | 212 | 17.19%
Human Resources NG 141 | 11.44%
Community & Social Services NN 117 | 9.49%
Education GG 114 | 9.25%
Operations NG S | 7.14%
Sales NN 72 | 5.84%
Program & Project Management D 61 | 4.95%
Information Technology D /9 3.97%
Marketing D /8| 3.89%
Support NG 36 | 2.92% Followers | % of Followers
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Sample Demographic Cont.

Top Company Size

(CareerWise Colorado’s LinkedIn)

11-50 employees
1,001-5,000 employees
51-200 employees

10,001+ employees

2-10 employees

501-1,000 employees

201 to 500 employees
5,001 to 10,000 employees
0-1 employees

Top Industries

I 221 | 18.68%
I S | 15.55%
I 77 | 14.96%
I 63 | 13.78%
I (| 13.029%

I 103 | 8.71%
I 01 | 8.54%

I O | 4.99%
B 2 | 1.78%

Followers | % of Followers

Business Development
Human Resources

Community & Social Services
Education

Operations

Sales

Program & Project Management
Information Technology
Marketing

Support

L R
[ R
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B

B
D 48 3.89%
D 36 | 2.92%

Followers | % of Followers
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3. Make a Plan + Set Goals

Before you start posting, determine what you want to achieve with the content
you will be sharing in relation to your strategic goals. Is your goal to:

* Help potential audience(s) find you?

» Convince potential audience(s) to become partners?

* Establish a thought-leadership position?

» Keep your audience(s) engaged + demonstrate value?

And how do these goals align with your social goals?

If your objective is to help potential audience(s)
find you then your social content should focus
on brand awareness.

If you're aiming to convince potential
audience(s) to become partners, your social
content should focus on conversions.

If your goal is to establish a thought-
leadership position, your social content
should focus on engagement.

If your business objective is to keep your
audience engaged and demonstrate value,
then you should focus on consumer sentiment.

4. Track Your Metrics + Adjust Accordingly

Now that you know what your goals are, what platforms you are going to leverage
and who your audience is, it is time to determine what key metrics matter and are
meaningful based on your organization’s goals.

If your social media goal is general brand awareness, you need to track reach,
impressions and follower growth.

If you’re aiming to increase overall engagement, you need to track comments, likes,
@mentions, shares, saves, etc.

If your goal is audience conversions, you need to track website clicks, email sign-
ups, etc.

If your social media goal is to assess audience voice, you need to track
testimonials, social media sentiment, average response time (for social
customer service), etc.


https://blog.hootsuite.com/social-listening-business/
https://blog.hootsuite.com/social-media-metrics/
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Social Media Content Ideas

Brainstorming and delivering new social media content
ideas daily can be challenging. To help ease that
creative burnout, we’'ve compiled a list of 20 content
ideas to not only keep your platforms fresh and
engaging for your followers, but attract new audiences.

» Spotlight an employer, education partner
or apprentice

* Host an AMA (i.e. #AskUsAnything)
* Run a social media takeover

» Share industry news or other
curated content

» Go live with partners or other
stakeholders for a Q&A

» Share press coverage

» Share thought leadership content (blogs, white
papers, etc.)

» #AskCareerWise

» Ask your audience

* Create a daily, weekly or monthly series
* Repurpose your own content

* Celebrate national holidays (i.e. International
Women’s Day, Black History Month, etc.)

* Go behind the scenes at an event
» Share a milestone

 Tap into a trending topic

» Share industry wisdom

» Showcase user-generated content or influencer
content

* Introduce your team members
» Tease an upcoming announcement

» Share employee or student testimonials (i.e.”reviews”)

LEVERAGE YOUR EXISTING
AUDIENCE — Your existing
audience(s) have already bought
into the service you are selling—
so use them! Identify potential
brand influencers or ambassadors
you can leverage to help build your
brand and endorse your service.

DON’'T FORGET TO USE
HASHTAGS! — Incorporate
relevant, specific and short
hashtags into your content’s copy
to increase engagement with
followers, build brand awareness,
add context to posts and help
your target audience find you.
Note: More isn’t always better,

so be intentional.

RESPOND TO ALL COMMENTS
AND @MENTIONS - AND BE
TIMELY!— You don’t want to
simply broadcast messages

to your audience; you want to
encourage a dialogue and create
two-way conversation.

Suggested Hashtags: #careerwise
#careerwise[insertyourcommunity]
#youthapprenticeship
#apprenticeship
#registeredapprenticeship
#tomorrowstalent #nextgentalent
#workforcedevelopment
#talentrecruitment
#earnwhileyoulearn



Pro Tips

Follow the social media 'Rule of Thirds'

1. Ja share posts to promote your organization, covert views,
and generate leads and ROl

2. V5 share posts of ideas from thought leader in your industry
(or like-minded organizations)

3. Vs share posts of personal stories to build your brand voice

Incorporate paid content into your strategy | Organic social media content is important

for establishing brand voice and is the foundation of any strategy. However, only a small
percentage of your audience will see organic content, because all platforms are saturated with
users. The reality is that the social media world is pay-to-play and any social strategy should
include both organic and paid content.

Sample CWC LinkedIn Ads

Careerwise Colorada ool CarsarWise Colorado
1,490 follewarn A10 lollowers
T Promoted

Career'Wise modern youth apprenticeship offers an innovative pipeling of Talent paradigms are changing, To mast modern workforce damands,
diverse, eager talent for employers ready to engage Gen Z. Youth apprentices employers need to shift from merely consuming early-career talent to
comprisa up to 5% of some of the most successiul employers’ workforces in producing it CareerWise Colorado is changing talent development with
knowladge-sconomy fields such as technology, financial services and madarn youth apprenticeship. Take our (wo-minute assessment (o determine
business operations. if youth apprenticeship is right for your business.

What's Your Retention Strategy During the Great e
Learn more

HaxtGen Talent is the Future of Work Learn more | Resignation?
&T Like @ Comment l—} Share "f Send Eﬁ Like Q Cammsent —) Share 1ﬁl'rlﬂ
Commant a5 CaresrWisa Colorado... @ m =8 Comment as CareerWise Colorade O E

Tools and Resources

» Hootsuite's Social Media Strateqy Template

» Social Media Content Calendar template

» CareerWise Youth Apprentice Social Media Ambassador Sign-Up Form template

» Social Media Takeover Guidebook + Agreement Form template

» Sample Social Media Posts to Get You Started
 Link to CW photo library and affiliate video assets



https://docs.google.com/presentation/d/1RbWpmw1_vYWEJGRc_EMrbWt_6BSdl1vf2uClMORYXeo/edit#slide=id.g102d6cd9b59_193_504
https://docs.google.com/spreadsheets/d/1uA2wT1X6AbXsPESKvC49E1ssgcv3Z_AXM8SUncDaVh4/edit#gid=0
https://docs.google.com/forms/d/1AUjd_ubBrQ1B3-JlFpMUcZ-WpmRk61eaIeJaOFXY5aE/prefill
https://docs.google.com/forms/d/12RUZTsnOzT3U8TFavzamD8cZDuWrlzvsC8kOcvp_Tpw/prefill
https://docs.google.com/document/d/1vv1HIE_XQ9TY8-A_l7Ph_L4_FCMDCHlckNJCcuqJkdU/edit
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For more information, contact
Shauna Harman
shauna.harman@careerwiseusa.org
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